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LOUAY BOUGHNIMI
PERFERMANCE MEDIA BUYER




> PERFORMANCE MARKETING ENTHUSIAST WITH A STRONG
INTEREST IN MEDIA BUYING, E-COMMERCE, AND BUSINESS
GROWTH.

> | BELIEVE SUCCESSFUL ADVERTISING STARTS WITH
UNDERSTANDING THE BUSINESS, NOT JUST LAUNCHING
CAMPAIGNS.

> EXPERIENCED IN CONTENT STRATEGY, CREATIVE
PLANNING, SHOPIFY STORE SETUP, AND META ADS.
> ALWAYS LEARNING, TESTING, AND IMPROVING TO BUILD

MARKETING SYSTEMS THAT DRIVE SUSTAINABLE GROWTH.

> MY GOAL IS TO HELP BRANDS TURN ATTENTION INTO
CUSTOMERS AND CUSTOMERS INTO LONG-TERM GROWTH.



EXPERIENCE WITH THESE TOOLS:
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83 Ad sets

Analyze

Campaign T4

Nouvelle campagne de Ventes

Test supp bebe [/ abo 15 dollar

TEST // TALKIE WALKIE // ABO 15 DOLLAR

validation testt 490000

seals lunch box

META ADS CASE STUDY | UZBEKISTAN MARKET

[zar zarvia.uzbek ,Q,

[F] Ads

2 A/B test

v

Actions

Campagne T4

More =

Test supp bebe // abo 15 dollar

TEST // TALKIE WALKIE // ABO 15 DOLLAR

validation testt 490000

seals lunch box

(2 Mar 12,2026 - Mar 13,2026 w

O v

(I Columns:KPIS w E Breakdown w

conversion t4 * Results 14 - Cost per

« Amount 1o
rate result

spent

Reach T4

WITHIN 2 DAYS

> SOM 13.23 M TOTAL SALES
> 20 TOTAL ORDERS
2> 9.95 CONVERSION RATE

Montant
dépensé

Colt par
résultat

¥ lésultats T4 - t4 = Couverture T -

853% 1294

2081% 4267
10,10 % 2098

15901

75,46 %

Impressions T4 =

Commande #1008 il y a7 min
UZS998,000.00, 2 articles de Releasit
COD Form (via import) - zarvia.uzbek

12 mars at 12:00 AM-13 mars a... v & Raj|

Commande #1007
m UZS499,000.00, 1 article de Releasit
COD Form (via import) - zarvia.uzbek

Commande #1006
UZS499,000.00, 1 article de Releasit
COD Form (via import) - zarvia.uzbek

1 visiteur ilyalh
Visites
144
21929 %

lyaz2zh

sy
Commande #1005 12:05

m UZS499,000.00, 1 article de Releasit
COD Form (via import) « zarvia.uzbek

|
[ \J\/\f \

0 ——"r

r j
SEEe 16:C8 Commande #1004 08:41
i m UZS499,000.00, 1 article de Releasit

50+ &3 COD Form (via import) - zarvia.uzbek

Commandes a traiter

Paiements a saisir f_ 5] U45995,000.00, 2 artcies e Keleasit
e COD Form (via import) - zarvia.uzbek

| T, -1-]£

CPM (Coit
pour...

4 * hookra

1576 54%

5746 362%

2536

23185



META ADS CASE STUDY | TUNISIAN MARKET

All channels Sessions Total sales Orders Conversion rate

Apr 1-8, 2026 2195 /~ K%  TND 4,857 03 %

B9 Campaigns 20 Adsets 7] Ads @ Apr1,2026-Apr8,2026 v

& Duplicate /" Edit We Analyze & A/Btest Il Columns: Copy of Performance « "= Breakdown w g ~ ]

Off/ 4, Campaign ™ *  Delivery 4 * | Actions - COnversion 4, . Results ™ Coat par ™. ~ Budget T\
On rate result
b4 . ) Website Purchase Yar Purcl ) -

comp prosp/29-4-2026 Using ad set bu...

4-28-2026/prospection/abo/40%/gardenia Using ad set bu...

Scaling comp Using ad set bu...

4-17-2026/prospection/abo/20%/IDposte/gardie... Using ad set bu...

1st Testing Gardenia Using ad set bu...

WITHIN 7 DAYS

> TND 4.857K TOTAL SALES
> 93 TOTAL ORDERS
2> 2.195K TOTAL WEBSITE
SESSIONS
2> 4.18 CONVERSION RATE



META ADS CASE STUDY | TUNISIAN MARKET

All channels Sessions Total sales Conversion rate

Apr 17-20, 2026 2,334 '\~ +29.K% TND 3,606 0%

B Campaigns 80 Adsets [T Ads B Apr17,2026 - Apr 20,2026

8 Duplicate /' Edit “¢ Analyze & A/Btest More w I} Columns: Copy of Performance "= Breakdown w g ~ G | v

off/ ™ Campaign T v  Delivery 4 v Actions CONVErsion 4y + Results ™ - | Costper T, + Budget T
On rate result

Per Purchase

comp prosp/29-4-2026 — Using ad set bu...
Per Purchase

4-28-2026/prospection/abo/40%/gardenia — Using ad set bu...
Per Purchase

Scaling comp — Using ad set bu...
Website Purc Per Purchase

4-17-2026/prospection/abo/20%/IDposte/gardie... % 8 $0,97 Usingad setbu...

Per Purchase

WITHIN 7 DAYS

> TND 3.606K TOTAL SALES
> 84 TOTAL ORDERS
2> 2.334K TOTAL WEBSITE
SESSIONS
2> 3.28 CONVERSION RATE



B3 Campaigns

It‘-l

Off / 14
On

META ADS CASE STUDY | HONDURAS MARKET

(7] Ads for1Adset

%B Ad sets REEEEE B

Duplicate ? Edit i& Analyze L A/Btest More w

Campaign T4 ¥  Delivery ¥ Actions

postur hondouras Off
seals/15%/honduras/lunchbox/abo/5ads - Copie Off
seals/15%/honduras/lunchbox/abo/5ads - Copie Off
campagne de Trafic - Copie Off
seals/15%/honduras/lunchbox/abo/5ads Off
campagne de Trafic Off

lunch box - Copie

Results from 9 campaigns @

0 Columns w

Results T v
result

Website Purchase
Website Purchase

Website Purchase

16

Profile and Page visits

bsite Purchase

19

Profile and Page visits

Cost per

™~

Ed Mar1,2026 - Apr 30,2026 w

Breakdown w ) -

Amount

Budget T4 v
spent

Using ad set bu...
Mot shared
Using ad set bu...
MNot shared
Using ad set bu...
Mot shared
Using ad set bu...
Mot shared
Using ad set bu...
MNot shared
Using ad set bu...
Not shared

Using ad set bu...

4

—_

N

$7.56

$11.06

$6.88

$0.27

$6.94

$0.67

$0.93




META ADS CASE STUDY | SENEGAL MARKET

B Allads (™) Actions <7 Active ads & Had delivery + See more o

Search to filter by: name, 1D or metrics
B3 Campaigns 89 Ad sets & Jun1,2025-Jun30,2025 +

8 Duplicate /" Edit - Il Columns: kpis teranga 19 juin v "= Breakdown w g ~

Off N Campaign ™ v  Results TV v Budget T » AM-. 4, - Actions v  Delivery T Bid ¢

On spent
. LESLITIALTIdU= £L0p-ADU-5ETEYd] — —  UsIng du seLud... LU — T st

Website Purchase

test ABO.poedagar.doree.19%.3adset 4 Usingadsetbu... $17.35 Usin

Website purchases

Website purchases

Test / senegal/tsso/15%/3 creative 4 Usingadsetbu... $12.98 Usir

Website purchases

o
® testabo/poedgar/senegal/20% - Copie 5 Usingadsetbu... $36.08 Usir
o

Results from 5 campaigns @ $66.41




META ADS CASE STUDY | TUNISIAN MARKET

All channels Sessions Total sales Crders Conversion rate

May 13-16, 2026 2,480 /\ +11K% TND 3,349 7\ +1.4K% 71 N\ +1.3K% 0%

P9 Campaigns 80 Ad sets (7] Ads B May 13,2026 - May 16,2026

8 Duplicate /" Edit “we Analyze & A/Btest More w I} Columns: Copy of Performance « "= Breakdown = 8 ~

conversion & . pacults 14 » Costper Budget T - | Amount ™ ~ Impressions T4

Off [ N
rate result spent

Campaign TJ
on paig

WARD FINAL ENHANCED / 20/05/2026 /ABO — Using ad set bu... $0.00
WARD FINAL /17-05-2026 /f ABO Using ad set bu... $0.00
Nouvelle/5-13-2026/cbo/4adset/ 9 (3] Using ad set bu... $164.74

seals/5-12-2026/20% ;o1 2 Using ad set bu... $13.94

WITHIN 3 DAYS

> TND 3.349K TOTAL SALES
> 71 TOTAL ORDERS
2> 2.480K TOTAL WEBSITE
SESSIONS @
2> 2.93% CONVERSION RATE



META ADS CASE STUDY | TUNISIAN MARKET

All channels Sessions Total sales Orders Conversion rate

May 16-19, 2026 2,797 [~ +27% TND 4,156 /™ +35% 94 /™ +45% 0%

B9 Campaigns 89 Adsets (7] Ads @ May 16,2026 -May 19,2026 ~
B Duplicate /" Edit " Analyze & A/Btest More w Il Columns: Copy of Performance "= Breakdown w g ~

oft/ ™ Campaign T CONVErSION 4, +  Results ™ - | Costper ™ ~ Budget™ -~ Amount ™ ~ Impressions™ ~ R
On rate result spent

WARD FINAL ENHANCED / 20/05/2026 /ABO — Using ad set bu... $0.00

WARD FINAL /17-05-2026 /| ABO al $148.94

Nouvelle/5-13-2026/cbo/4adset/ ! $6.26 Usingadsetbu... $37.55

WITHIN 3 DAYS

> TND 4.156K TOTAL SALES
2 94 TOTAL ORDERS
2> 2.797K TOTAL WEBSITE
SESSIONS @
2> 3.27% CONVERSION RATE



META ADS CASE STUDY | TUNISIAN MARKET

All channels Sessions Total sales Conversion rate

May 20-27, 2026 1,994 -60% TND 3,414 -53% -60% 0%

Search to filter by: name, ID or metrics

P9 Campaigns 29 Adsets (7] Ads & May 20,2026 - May 27,2026

8 Duplicate /" Edit W Analyze & A/Btest More Il Columns: Copy of Performance "= Breakdown = 8 «

CONversion 4y +  Results ™ - Costper ™ v Budget ™ - | Amount ™ ~ Impressions™ ~ R

Off/ 4 "
rate result spent

Cc ign T4
on ampaign

@ WARD FINAL ENHANCED / 20/05/2026 /ABO 3.94% 29 $1.35 Usingadsetbu... $79.54 47,752

WITHIN 7 DAYS

> TND 3.4K TOTAL SALES
2 64 TOTAL ORDERS
2> 1.994K TOTAL WEBSITE
SESSIONS ®
2 3.94% CONVERSION RATE



META ADS CASE STUDY | LATINO MARKET

J

&
<
Q

Search to filter by: name, ID or metrics

..-tL| -

89 Ad sets for 1 Campaign
/ Edit @ w | & A/Btest

Off / 1l

Campaign T v
on paig

test: tared al fe2ran
test 9fefel 15%

test: epong ;3adset :20
test /chekelkl/20

test/bracelet/40
® / [40%

Results from 6 campaigns ©

1selected X

© More W

7] Ads

Delivery T v Actions v

Account disabled —
Account disabled —
Account disabled —
Account disabled —

Off —

= L

Results T4

Website pu

Website pu

Website pu

Website pu

Website pu

rcnas

r;-\..-\.
L

rcnas

Il Columns: Performance w

Cost per

result

O

[ #]

e

in

T

(5]

[qi]

ip

"= Breakdown =

™ -

$3.24

r Purchase

$5.85

r Purchase

$10.05

r Purchase

$7.79

r Purchase

$4.63

r Purchase

B Jan1,2025-Jun 30,2025 w

B~ & - &

Budget T4 v T o
spent

Using ad set bu... $12.9

Using ad set bu... $11.7

Using ad set bu... $20.1

Using ad set bu... $15.5

Using ad set bu... $18.




META ADS CASE STUDY | GCC MARKET

Describe what you're looking for

[Ep O Duplicate 7 Edit I\ A/B test More w [0 Columns: KPIGCC w “E Breakdown w ) - & | - ]
=]
000 Off/ . : : : . Attribution
1) Campaign T4 * Results T4 * CRMN * Delivery ¥ * Actions v Bidstrate v ) v |
= On Palg y 9%y setting
oil tesT20%$=flexible -1 adset abo — — Off — Using ad setbid... 7-dayclick, 1-... LU
W™ ®
Website Purchase All conversions
— ® Molsa9at -omen-3 adsetABO-30$ 3 6.52% Off — Using ad setbid... 7-dayclick,1-... |
Website purchases All conversions
cr?b © test oman-20%-jawerb sahi-abo-4 crea 3 4.17% Off — Using ad setbid... 7-dayclick,1-... L
Website purchases All conversions
— ® OMAN machad-2crea-11.30%$-ABO — — Off — Usingad setbid... 7-dayclick,1-... L
Website Purchase All conversions
@ body shep-SAoudit test2 .22%-abo — — Off — Using ad setbid... 7-dayclick,1-... L
Website Purchase All conversions
" © body shep-SAoudit test .20%$-abo 2 4.08% Off — Usingad setbid... 7-day click,1-... L
’ Website purchases All conversions
@}' Results from 6 campaigns @
Q o
%




ADDITIONAL META ADS CASE STUDIES - TUNISIAN MARKET

Jnes 88 Ensembles de publicités [T} Publicités
(W Dupliquer # Modifier O Analyser & TestA/B Plus = Il Colonnes : kpis simple laste update 7/0...
L Campagne T4 vi|v :Iéilt:;; T v  Résultats™ ~ s::: .[F:Dﬂt -
traffic SUR PAGE // 3£ // VD UNBOXING 12,29€ 120 0,25€
camp abo 12£ // 2 new vd + ancien vd +carroussel 72,87 € | 404 0,74 €
camp vente Abo 15£ // 2 VD + CARROUSSEL 104,31€ ) 645 0,67 €
CAMP [/ VENTE MSG /{ ABO12£ 67,29€ 1066 0,58€
CBO/INTERACTION /10 DOLLAR 1€ 0,00€ -‘ A =
P9 Campagnes 83 Ensembles de publicités [} Publicités
(W Dupliquer /" Modifier “w Analyser & TestA/B Plus +
No... T Campagne T4 v Résultats T4 v Couverture T¥ + Répétition T4
. awarness // 4% // 2vd - 2 aff 273716 273716
. Interactions // cbo 18% avec adset spending limit /... 49820
L
. Nouvelle campagne de Interactions — —
® AWARNESS CAMP // 3 AFF // 5D _“2']2_8_5.6 212856
® camp view profile //insta//5d - 20']4 53179

All channels Sessions

Total sales

Jul 15-28, 2026 5,106 WA +9.5K% TND 9,288

(6 30 derniers jours : 8 mar 2026 - 6 avr 2026 ¥
- "= Répartition » & -~ G| - ]

CTR (tous) T4 -

2,96%

5,20%

5,28%

2,54%

Il Colonnes: Performance etclics =

-

1,56

21

CTR (tauxde ,, Colit par

. : 1L
clics sur le... resultat

2,00% 0,01€

2,62% 018€

2,73% Q6%

Colt par
résultat

1,04% 0.06€

f2 30derniers jours : 6 juin 2026 - 5 juil 2026 *

1,74

1,38

Orders
104

Conversion rate

"= Répartition ¥ 8§ -~ 4| -
t » Budgetts - Montant .
depense
0,07% Utilisationdu bu... 18,27 %
118005 8451%
— Utilisation du bu... 0,00%
0,08% Utilisationdu bu... 16,14 %

0,01% Utilisation dubu... 20,10 %

0%

=

Fin'

Achaty s le vite web

126

Achaty sur le site web

15

Achats wor la 1t wab
68
Achats s he site web
a2
Achats sur letite web
42

Achats sur e site web
26

Achats sur le site web
1

Achats sur be site web
18

Achats sur e wite web
10

Achats s e site wel
B

Achats sur b site web
2

Achats sur le site web
13

Achats sur b site web
7

Achats sur le site web

e

1108

Pt achat
202%
P achat

199%

Par sthat

192%

Par achat

1628

Par achat

1638

Par schat
1528
Par achat
1788
Par achat
1618
Par achat

293%

Par schat

1608

Par achat

2018

Pat mchat

142%

Par achat

255%

Par achat

Montant
Budget T4 =

Unilisation du ba...
Utilisation du bu...
LUhilisation du bu...
Utilisation dubu...
\Utilisation du bu...
Utilisation dubu...
Litilisation du ba...
Utilisation du bu...
Ltilisation du bas...
Lhilisation dubu...
Uilisation du bu...
Utilisation du bu...
Utilisation du bu...

Utilisation du bu...

68653
39618
3026%

3002%

20,79%
1859%
18,46%

1784%

69105

34334

35024

43830

47505

340

15226

9940




THANK YOU

PHONE: +21657175174
WHATS: +21626471915

MAIL: LOUAYBOUGHNIMY@GMAIL.COM
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