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SECTION 01

Overview

PRODUCT

Colon Detox is a 100% natural digestive support supplement designed to help ease bloating, gas,
constipation, and the feeling of heaviness after meals. Positioned as a fast-acting gut comfort formula, it
claims to reduce gas and bloating within 8—12 hours, improve symptoms linked to irritable bowel
discomfort within 1-2 weeks, and support same-night relief for constipation after use. It also promotes
better digestion, improved food absorption, less body heaviness, and natural weight-support benefits.

TARGET MARKET

Adults who struggle with digestive discomfort, especially people dealing with bloating, trapped gas,
constipation, irregular bowel movements, and that “heavy stomach” feeling after eating. The strongest
audience is likely health-conscious men and women who want a natural solution, have tried quick fixes
before, and are looking for something that feels effective without being harsh or complicated. They care
about comfort, daily energy, and feeling lighter in their body.

OBJECTIVE

Drive direct-to-consumer conversions through paid social campaigns on Meta and TikTok. Secondary
goals are to build retargeting audiences, generate trust through social proof, and identify which message
angle creates the strongest response so the brand can scale the best-performing creative.

APPROACH

These are not three “creative ideas.”
It's three distinct ways of entering the same problem from different mental states the customer
cycles through.

Each concept is designed to intercept a specific moment:

e Emotional State — when the customer feels frustrated, embarrassed, and tired of dealing with
daily discomfort

e Analytical State — when they try to understand why their body reacts this way and what’s
actually happening internally

e Disrupted State — when their current beliefs are challenged and they’re forced to reconsider
what they thought was the cause

Instead of testing random angles, we are testing how the customer makes sense of their problem.
Each concept reframes the issue differently:

e One removes self-blame and validates the experience

e One explains the internal mechanism (gut response, imbalance, signaling)

e One breaks the false assumption that food is the core issue

This allows us to identify not just what performs,
but which interpretation of the problem unlocks action.

Once that winning interpretation is clear, we don’t just scale creatives —
we scale the underlying narrative, and iterate around it with precision.

That’'s what turns isolated ads into a repeatable performance system.



SECTION 02 — CREATIVE STRATEGY + SCRIPTS

The Ad Scripts

Script 01 — The Misunderstood Body Reset

Target Audience: Women who have been struggling with stubborn belly fat, bloating, and digestive
discomfort, and who feel like they have tried everything — dieting, fasting, exercise, and “healthy eating”
— without seeing real change.

Core Pain Point: She thinks the issue is only weight gain, but the real problem is that her body is not
digesting properly and is not eliminating waste the way it should. That creates bloating, heaviness, and
frustration that feels personal.

Key Insight: She does not want another diet lecture. She wants to finally understand what is happening
inside her body and feel that the problem is not her lack of discipline.

Big Promise: Help the body reset from the inside so digestion becomes more regular, bloating goes
down, and weight-loss efforts start making sense again.

Mechanism: Colon Detox is positioned as a natural digestive support formula that helps cleanse the
colon, reduce bloating and gas, support regular elimination, and restore a better digestive rhythm so diet
and exercise can work more effectively.

Why This Angle Works: It leads with identity and emotional validation first. The viewer feels understood
before the product is introduced, which makes the solution feel logical instead of forced.
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Execution Notes

Format: UGC-style testimonial. Single female creator speaking directly to camera. Feels like a personal
story, not a scripted ad.

Visual Direction: Handheld iPhone footage in natural bathroom or morning-routine lighting. Start in a
private, intimate setting that feels real and unpolished. The creator should look like she is talking from
experience, not performing. Keep the camera close enough to capture facial expression and sincerity.
Use a simple on-screen text overlay at the end for the transformation moment.

Tone: vulnerable at the start, then relieved and quietly empowered by the end. The emotional
progression should move from frustration and self-doubt to clarity, then to confidence. Avoid dramatic
acting or over-polished delivery. It should feel like a real woman finally understated her body.

Script 02 — The Stress—Gut Connection

Target Audience: Men and women who experience digestive issues triggered or worsened by stress,
anxiety, or overthinking. People who notice their gut reacts instantly to emotions but don’t fully understand
why.

Core Pain Point: Every time they feel stressed, their gut “acts up” — bloating, gas, pain, diarrhea or
constipation — making them feel out of control in their own body.



Key Insight: They think the problem is random or food-related, but the real driver is the direct
connection between the brain and the gut.

Big Promise: When you understand and support your gut from the inside, your body reacts more calmly

even under stress.

Mechanism: Colon Detox is positioned as a natural digestive support that helps restore gut balance,
improve digestion quality, and support the body’s natural rhythm — which can reduce sensitivity and

reactions triggered by stress.

Why This Angle Works: This script introduces a scientific “aha moment” (Gut-Brain Axis) that reframes
the problem. It shifts blame away from the person and explains their symptoms logically, which builds
trust and authority before presenting the solution.
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Execution Notes

Format: Expert-led UGC (hybrid style).

A nutritionist speaks directly to camera, explaining the issue in a simple, human way — like they’re talking
to a patient in their office.

It should NOT feel like an ad and NOT like a lecture.

Visual Direction: Setting: Clean, minimal office with subtle medical cues (desk, plant, notebook, maybe
a simple digestive system chart in the background)

Lighting: Soft, natural lighting — calm and professional

Framing: Medium close-up (chest-up)

Camera: Stable (tripod), slight depth of field

Wardrobe: Smart casual or light medical touch (not a full lab coat cliché)

Body Language: Calm hand gestures when explaining (signal, stress, reaction)
Optional: use a simple paper or visual aid to illustrate the “connection”

Tone: Calm and confident

Educational but accessible

Reassuring, not authoritative in a cold way

Feels like: “this person understands what I’'m going through”



Script 03 — The Digestive Mechanism Reframe

Target Audience: People who feel bloated, gassy, heavy, and uncomfortable after eating especially
when it starts affecting their confidence, social life, and daily peace.

Core Pain Point: They do not just feel “full.” They feel trapped in their own body after meals. Even
normal food can trigger discomfort, and that makes every meal feel stressful.

Key Insight: The real issue is not the food alone. It is how the body is processing it especially when
digestion, gut balance, and elimination are not working the way they should.

Big Promise: When you support digestion from the inside and help the gut function more normally, the
body starts reacting better to food, and the bloating, gas, and heaviness begin to ease.

Mechanism: Colon Detox is positioned as a natural digestive support formula that helps reduce gas,
ease post-meal discomfort, and support gut balance.

Why This Angle Works: It connects the emotional pain of daily discomfort with a clear internal
mechanism. That makes the problem feel real, specific, and solvable — without sounding exaggerated or
salesy.
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Format: Expert-led UGC. Nutritionist speaking directly to camera.

Visual Direction: Clean office, calm lig

hting, minimal background, subtle medical touches. The creator

should look like a real nutrition professional: composed, credible, and easy to trust. Medium close-up

framing. Natural gestures, no overacting

Tone: Confident, reassuring, and educational. The tone should feel like: “| understand what’s happening

in your body, and | can explain it simply.”



SECTION 03

Testing Strategy

What to Test

Hooks

Run 3-5 hook variations for each concept, but keep the hook anchored to the specific
psychological driver behind the persona. For this product, test hooks built around:
stress-triggered gut reactions, post-meal discomfort and social embarrassment, and the “I've
tried everything” frustration loop. Test spoken hook, on-screen first-frame text, and visual pattern
interrupt separately to identify what actually stops the scroll.

Personas

Test each script against a distinct audience segment rather than treating the market as one
group. For Colon Detox, the key segments are the stressed gut-reactive person, the
lifestyle-overloaded person, and the chronic sufferer who has lost trust in solutions. Persona-fit
will likely matter more than broad demographic factors.

Angles

Test one angle per script, not multiple angles inside the same script. The goal is to isolate
whether emotional validation, mechanism-based education, or authority-led reframing creates
the strongest response. Each angle should feel like a different entry point into the same
problem.

Creators / Presentation Style

Test at least two presentation styles: an expert-led nutritionist version and a more
conversational UGC-style version. For this offer, the authority of the speaker may influence trust,
but the emotional realism of the delivery may influence conversion just as much. Keep the body
language, setting, and tone aligned with the chosen angle.

Formats

Test the same core script in vertical 9:16 for TikTok and Reels, and in feed-friendly variations for
Meta. Do not mix format changes with messaging changes in the same test cycle. Isolate format
performance before combining learnings.

CTAs

Test soft expert-style CTAs against direct-response CTAs. For this product, compare calls to
action built around understanding the cause, checking the details, and trying the product as a
support tool versus urgency-based or discount-based CTAs. The CTA should match the tone of
the script rather than breaking it.



Key Performance Indicators

Hook Rate / 3-Second View Rate

Primary signal for whether the opening line and first frame are strong enough to interrupt
scrolling.

Target: 30%+ on cold traffic.

Watch-Through Rate

Shows whether the explanation holds attention after the hook and whether the mechanism
feels compelling enough to keep people watching.

Target: 40% to 50% of video length or better.

CTR / Click-Through Rate

Measures whether the script creates enough belief and curiosity for the viewer to take the next
step.

Target: 1.5%+ on cold traffic.

CPA | Cost per Acquisition
Main profitability metric. This is the number that tells us whether the angle is not just engaging,
but commercially viable. Compare against target CAC within the first 72 hours.

Thumb-Stop Ratio
Measures how efficiently the creative converts impressions into meaningful attention. Helps
identify fatigue or weak openings early.



SECTION 04

Closing Note

These three concepts are built to do one thing: identify the angle that actually converts.

Not to sound clever.
Not to look polished in a deck.
To generate usable performance data.

Each script is designed around a different psychological entry point:
one speaks to stress,

one speaks to body overload and digestive imbalance,

and one speaks to the chronic sufferer who has already lost trust.

Once the platform tells us which concept wins on hook rate, watch-through, and CPA, the next
step is clear:
scale the winner, build structured variations around it, and test the next variable.

That is how the creative system compounds.

This is not just a set of scripts.
It is the starting point of a performance creative framework.

Prepared by Naoures Ben Ahmed | Creative Strategist | April 2026
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