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BRAND OVERVIEW

Brand Ecomness

Category B2B SaaS — Dropshipping & Fulfillment Platform for Tunisian e-commerce
sellers

Positioning Tunisia's leading fulfillment platform — 170+ vetted suppliers, 1,000+ winning
products, full digital support

Key USPs 3 years experience, 170 local suppliers, 1000+ products, digital team support,
low return rate (-50%)

Audience Tunisian e-commerce entrepreneurs 22—40, solo operators or small teams

CAMPAIGN OBJECTIVES

» Attract solo e-commerce operators wasting time on fragmented supplier sourcing
* Position Ecomness as the infrastructure upgrade that unlocks scaling

» Overcome the trust barrier around dropshipping reliability in Tunisia

» Drive platform registrations — 'inscrivez-vous, we'll call you'

TARGET AUDIENCE

Primary: Solo dropshippers 22—38 who are currently sourcing suppliers manually and losing
time

Secondary: E-com operators who tried dropshipping and quit because of logistics failures
Pain Point #1: Spending hours finding reliable suppliers — and still getting burned

Pain Point #2: High return rates, late deliveries, unhappy customers destroying reputation
Pain Point #3: Doing everything alone — no support for ads, content, or logistics

Dream outcome: Scale the business while the platform handles everything else

CREATIVE STRATEGY

Ecomness scripts target the e-commerce operator at their point of maximum frustration: they've
started, they're working hard, but they're stuck — because the infrastructure they're using can't
support growth. The copy strategy validates their current struggle, then reveals that the problem
isn't their hustle — it's the missing platform.



Script 2 uses a transformation narrative — before/after Ecomness. The narrator speaks from the
‘after' state with relief and confidence. This is the most effective B2B conversion format: not
features, but lived outcomes. Script 5 uses an educational reframe: 'l wish I'd known this when |
started' — creating immediate FOMO for the reader who is earlier in the same journey.

* Psychological angle: Frustration validation — infrastructure revelation

* B2B technique: Outcome-first storytelling (before/after testimonial)

* Trust builders: 3 years experience, 170 vetted suppliers, 50% lower return rate

* Low-friction CTA: Register — team calls you (removes decision burden from buyer)

AD SCRIPTS

Script 1
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The value proposition in the hook is direct and specific (“time and money”).

An e-commerce operator is constantly thinking about opportunity cost — and this copy speaks

directly to that mindset.

Script 2
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The before/after narrative in a testimonial format is one of the most powerful forms of proof in B2B —
not features, not numbers, not claims. It’s a real, lived transformation.

Script 5
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The “I wish | knew” hook makes the reader imagine themselves in the previous “bad state,”
positioning the product as the missing insight they needed all along.

RESULTS

» High-quality registration leads — copy self-selects motivated operators, not beginners

* Lower churn — operators who understand the infrastructure value stay on platform
longer

» Strong word-of-mouth — successful sellers recommend the platform organically
« Brand authority — content positions Ecomness as the 'insider secret' of TN e-com

PORTFOLIO DESCRIPTION — SHORT VERSION

Meta ad copy for Ecomness — Tunisia's dropshipping and fulfillment platform. 3 scripts
targeting e-commerce operators at different stages of frustration: wasting time on supplier
sourcing (Script 1), transformation testimonial (Script 2), and 'l wish | knew this earlier'
educational hook (Script 5). Copy uses B2B outcome storytelling, infrastructure positioning, and
low-friction CTA (register, team calls you). Focus on trust building through specificity: 170
suppliers, 50% lower returns, 3 years experience.



